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STORY AND UNIQUENESS OF THE BRAND

BRAND LEADERSHIP
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CENTRAL 
PART OF 

THE 
FLOWER



QUICK & EASY 
PREPARATION
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https://clients.mintel.com/report/patent-insights-get-a-mood-boost-via-food-and-drink#workspace_SpacesStore_5f386b49-455f-41df-9a88-fbbbe1f34412
https://clients.mintel.com/report/patent-insights-get-a-mood-boost-via-food-and-drink#workspace_SpacesStore_5f386b49-455f-41df-9a88-fbbbe1f34412
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Global: top herbal substances, % of food and drink products with sleep/stress functional claim, by year, Apr 2016-Mar 2021

Chamomile*

Balm*

Green Tea*

Lavender*

Ginger*

Lemongrass*

Cinnamon*

Licorice*

Peppermint*

Holy Basil*
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Select global markets: attitudes toward healthy eating and sustainability - "Certain ingredients have a beneficial effect on my mood 
(eg chamomile calms me)," July 2020*

Strongly agree

Somewhat agree
* Source: Mintel GNPD | *Mintel –

Emotional wellbeing

https://clients.mintel.com/report/patent-insights-get-a-mood-boost-via-food-and-drink#workspace_SpacesStore_5f386b49-455f-41df-9a88-fbbbe1f34412
https://clients.mintel.com/trend/2021-global-food-drink-trend-feed-the-mind?fromSearch=?freetext%3Dfeed%20the%20mind
https://clients.mintel.com/insight/improve-emotional-wellbeing-through-food-and-drink?fromSearch=?freetext%3Dmental%20health%20%26last_filter%3Dstrategic-topic%26sortBy%3Drecent


Source: Mintel
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https://reports.mintel.com/trends/#/observation/1071999
https://clients.mintel.com/insight/ingredient-watch-l-theanine
https://clients.mintel.com/trend/chronic-stress-awakens-the-need-for-nighttime-food?f
https://ods.od.nih.gov/factsheets/Magnesium-Consumer/
https://pubmed.ncbi.nlm.nih.gov/27933574/
https://www.gnpd.com/sinatra/shared_link/71b505d7-bfe2-4d12-90dc-4cc07991acc3
https://clients.mintel.com/insight/nutrition-watch-sleep-health-in-apac
https://reports.mintel.com/display/986504/
https://www.sleepfoundation.org/nutrition/food-and-drink-promote-good-nights-sleep
https://pubmed.ncbi.nlm.nih.gov/28848491/
https://clients.mintel.com/insight/improve-emotional-wellbeing-through-food-and-drink#workspace_SpacesStore_88647ba6-9ab3-4312-be61-73a910f93dab
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The pack will be 
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FRUIT HERBAL TEAS

SPICED HERBAL TEAS

TASTY HERBAL TEAS

HERBAL TEAS

WELLNESS HERBAL TEAS



In every season ...

we have the right 

infusion for you!

I N F U S I O N



Infusion



100% 
NATURAL

HOT & COLD 

6 FLAVOURS





SPICES 
LEADERSHIP

100% 
NATURAL

4 FLAVOURS
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NEW TASTY 
INFUSIONS

100% 
NATURAL

3 FLAVOURS



• Line of herbal infusions, 100% 
natural and composed 
exclusively from the 
combination of two herbs, 
without the addition of other 
ingredients

ONLY 2 
HERBS

of
expression

100% 
NATURAL

• Each product has been 
developed to maximize the 
functional effectiveness of the 
two herbs

INTENSITY



OVER 110 
YEARS 

OUTCOME

WELLNESS 
WITH 
TASTE



GLOBAL ATTENTION TO PROBIOTICS

WHAT ARE PROBIOTICS?

BONOMELLI & INNOVATION 

A SCIENTIFIC STUDY



EXCLUSIVE 
NEWS

PROBIOTIC 
BC30

3 VARIETIES 
FOR 3 

FUNCTIONS
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